                             My TV Professional Code

A professional should know what to do and, just as important, what not to do.  He/she should be able to make an implement plans, and change those plans when necessary by employing a well developed sense of propriety not ego.

Professionals owe their management a solid effort, honesty, and a regard for the organization that employs them.  They should provide their subordinates with a work environment free of intrigue but steep in autonomy, equity and appreciation.  Throughout a project, the professional should demonstrate the courage to resist being pressured into making decisions and the patience to break down each part of a project into manageable tasks.

Professionals should be continuous students of their own craft.  They should strive to improve the communication skills that enable them to speak to, and have empathy with, sponsor/clients, audiences, production crews, talent, and all the people they must deal with and direct.

A professional should have a sense of humor, and be able to practice his or her craft outside the luxury of convenience.  Small budgets, tight deadlines, and difficult locations should never be used to rationalize bad television construction.  

Finally, at the end of each project, a professional should be able to say that the time and resources he/she was given were used in the most efficient and effective manner possible. 

